
Q: WHAT CONCEPT DESIGN WOULD GRAB STUDENTS’ ATTENTION FOR THE PURPOSE OF 
CONVINCING THEM THAT USING HUNT LIBRARY WOULD BE BETTER THAN GOOGLE?

B&W ILLUSTRATION
HTTPS://YOUTU.BE/LDLEPT0ADKC

ANIMATION/STAR TREK
HTTPS://YOUTU.BE/8HA-KNYBFWK

TEXT WITH MUSIC
HTTPS://YOUTU.BE/FN5HTGMFNB8

https://youtu.be/lDlEpt0AdKc
https://youtu.be/8HA-KNYBFwk
https://youtu.be/FN5HtgMfNB8
https://youtu.be/lDlEpt0AdKc
https://youtu.be/8HA-KNYBFwk


STUDENT SURVEY RESULTS 



STAGE 01

•Annual allocation 

with no increase 

STAGE 02

•$ transferred to 
annual budget codes, 
no fluff or “misc.” 
categories 

STAGE 03

•The usual major 
publishers (plus 
niche) take most of 
the $ 

STAGE 04

•Library mgmt. 
considers new budget 
requests…

STAGE 05

•Mad rush to spend 
the end of FY $  

ACADEMIC LIBRARY BUDGET STAGES



DELAYS…

= STRESS



Extra length (30 sec. 
Increments) 

Motion for the 
animation Closed captioning file

EXTRA COSTS (SOME)



STORYBOARD #5!



FINALLY! THE FINISHED PRODUCT 
HTTPS://VIMEO.COM/ERAUHUNTLIBRARY/ASKALIBRARIAN

https://vimeo.com/erauhuntlibrary/askalibrarian
https://vimeo.com/erauhuntlibrary/askalibrarian


COMPONENTS

• Email blast to “Worldwide” 

faculty & course developers

• Social media

• Kiosks, website feature, etc.

• UNIV 101 curriculum

COMMENTS

“We will use this for our student orientation 

next week.”

“Very important info about trusted sources 

and very engaging presentation as well.” 

“Could not agree more!”

“I just wish that tree in the last shot were [sic] 

still standing!”

“I love this video.  I am excited to include it as 

the intro to the new UNIV 101 module.”

ROLLOUT & MARKETING



USAGE STATS DAY OF EMAIL BLAST: JULY 11, 2018



ACCESS BY REGION, DAY OF EMAIL BLAST 



ACCESS BY REGION, CONTINUED 



USAGE STATS: JUNE 26, 2018 – FEBRUARY 7, 2020



USAGE, ONE MONTH VIEW: JANUARY 9 – FEBRUARY 7, 2020 



• Start budget process early.

• Gather a diverse team including non-Librarians.

• Use several very small focus groups.

• Clarify reuse permissions.

• Ask for some “stills.”

• Have a marketing plan.

• Continually promote.

LESSONS LEARNED:



“They had trouble understanding the concept?

... that's why it's a good video to make!” 

-- Lynn Koller, Humanities Prof.



QUESTIONS?

EMAIL

BRONSHTK@ERAU.EDU
PHONE

386-226-6602

Karen Bronshteyn


