Q: WHAT CONCEPT DESIGN WOULD GRAB STUDENTS" ATTENTION FOR THE PURPOSE OF
CONVINCING THEM THAT USING HUNT LIBRARY WOULD BE BETTER THAN GOOGLE®?

B&W ILLUSTRATION ANIMATION/STAR TREK TEXT WITH MUSIC

HTTPS://YOUTU.BE/LDLEPTOADKC HTTPS://YOUTU.BE/8HA-KNYBEWK HTTPS://YOUTU.BE/FNSHTGMFNB8



https://youtu.be/lDlEpt0AdKc
https://youtu.be/8HA-KNYBFwk
https://youtu.be/FN5HtgMfNB8
https://youtu.be/lDlEpt0AdKc
https://youtu.be/8HA-KNYBFwk
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Which of the following videos (all under 2:45M) would be STU D E NT S U Rv EY R ES U I_TS

most compelling in educating students about the merits of
using Embry-Riddle library databases over general Google
searches? (You could evaluate by watching the first 30
seconds of each video.)

BEW
llustration
personification .

The text-based with music was good too, but a little misleading, in my opinion, saying
that *anything* that comes from the library represents a credible source.

animation

text-based

with music

0% 10%  20% 30% 40% 50% 60% 70% BO%  90% 100%

ANSWER CHOICES RESPONSES
BaW illustration 39.25% like the text based and also the b&w illustration
personification 714% 2
animation 28.57% 8
text-based with music 25.00% 7
TOTAL 28

Comments (9)



ACADEMIC LIBRARY BUDGET STAGES

e Annual allocation *$ fransferred to *The usual major eLibrary mgmt. *Mad rush to spend
with no increase annual budget codes, publishers (plus considers new budget the end of FY $
no fluff or “misc.” niche) take most of requests...

categories the $



DELAYS...

I = STRESS I



EXTRA COSTS (SOME)

() - %

Extra length (30 sec. Motion for the

Increments) animation Closed captioning file




STORYBOARD #95!




FINALLY! THE FINISHED PRODUCT

HTTPS://VIMEOQ.COM/ERAUHUNTLIBRARY/ASKALIBRARIAN

Hunt Library
vs. Google
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https://vimeo.com/erauhuntlibrary/askalibrarian
https://vimeo.com/erauhuntlibrary/askalibrarian

COMPONENTS

« Email blast to “Worldwide”
faculty & course developers

e Social media

» Kiosks, website feature, etc.

« UNIV 101 curriculum

ROLLOUT & MARKETING

COMMENTS

“We will use this for our student orientation
next week.”

“Very important info about trusted sources
and very engaging presentation as well.”

“Could not agree morel”

‘I just wish that tree in the last shot were [sic]
still standing!”

“I love this video. | am excited to include it as
the infro to the new UNIV 101 module.”



USAGE STATS DAY OF EMAIL BLAST: JULY 11, 2018

Analytics Dashboard

(1] o
Custom v [ -] Advanced Filters v = Last updated: 0 minute ago
C Impressions > Views B Finishes ©O Avg. % Watched

Most views by city

o Daytona Beach, Florida, United States: 63 views

View region report

Most views by device D g
D Desktop: 271 views D
L —7 Phone: Tablet: TV Apps:
View device report 45 views 7 views 0 views



ACCESS BY REGION, DAY OF EMAIL BLAST

Region Report

Custom v

Region
United States
Germany

Singapore

[ -] Advanced Filters v

= Last updated. 0 minute ago

‘@

4=

5= Export analytics for all regions as CSV % Manage table

Impressions View

Vs ¢ Avg. % Watched
384 282 184 89
24 17 9 89
8 5 3

74



Region

United States

Germany

Singapore

South Africa

Canada

Puerto Rico

Luxembourg

Spain

Colombia

Italy

Brazil

Poland

Hashemite Kingdom of Jordan

Ireland

Hong Kong

Austria

Totals:

Impressions

24
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448

ACCESS BY REGION, CONTINUED

Views ¢

282

17
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203
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USAGE STATS: JUNE 26, 2018 — FEBRUARY 7, 2020

Analytics Dashboard

CCCCCC o Advanced Filters <& Last updated: 0 minute ag
24K 3,353 83%
C Impressions > Views B Finishes © Avg. % Watched

Most views by city

o Daytona Beach, Florida, United States: 663 views

View region report

Most views by device D m
D Desktop: 3,056 views D
——— Phone: Tablet: TV Apps:
View device report 241 views 56 views 0 views



ONE MONTH VIEW: JANUARY 9 — FEBRUARY 7/, 2020

Are you still using Google?

Ask a Librarian.
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LESSONS LEARNED:

« Start budget process early.

« Gather a diverse team including non-Librarians.
» Use several very small focus groups.

 Clarify reuse permissions.

 Ask for some “stills.”

 Have a marketing plan.

« Confinually promote.
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“They had trouble understanding the concepte

... That's why it's a good video to make!”
-- Lynn Koller, Humanities Prof.




QUESTIONS®

Karen Bronshteyn
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EMAIL PHONE
BRONSHTK@ERAU.EDU 386-226-6602




