
Georgia Southern University Georgia Southern University 

Georgia Southern Commons Georgia Southern Commons 

Association of Marketing Theory and Practice 
Proceedings 2017 

Association of Marketing Theory and Practice 
Proceedings 

2017 

Selling Fear Across Ethnic Consumers: Modeling Emotional Selling Fear Across Ethnic Consumers: Modeling Emotional 

Arousal and Validating The Impact of Galvanic Skin Responses in Arousal and Validating The Impact of Galvanic Skin Responses in 

Advertising Advertising 

Sindy Chapa 
Florida State University, sindy.chapa@cci.fsu.edu 

Olivia Bravo 
Florida State University 

Follow this and additional works at: https://digitalcommons.georgiasouthern.edu/amtp-

proceedings_2017 

 Part of the Marketing Commons 

Recommended Citation Recommended Citation 
Chapa, Sindy and Bravo, Olivia, "Selling Fear Across Ethnic Consumers: Modeling Emotional Arousal and 
Validating The Impact of Galvanic Skin Responses in Advertising" (2017). Association of Marketing 
Theory and Practice Proceedings 2017. 42. 
https://digitalcommons.georgiasouthern.edu/amtp-proceedings_2017/42 

This conference proceeding is brought to you for free and open access by the Association of Marketing Theory and 
Practice Proceedings at Georgia Southern Commons. It has been accepted for inclusion in Association of 
Marketing Theory and Practice Proceedings 2017 by an authorized administrator of Georgia Southern Commons. 
For more information, please contact digitalcommons@georgiasouthern.edu. 

https://digitalcommons.georgiasouthern.edu/
https://digitalcommons.georgiasouthern.edu/amtp-proceedings_2017
https://digitalcommons.georgiasouthern.edu/amtp-proceedings_2017
https://digitalcommons.georgiasouthern.edu/amtp-proceedings
https://digitalcommons.georgiasouthern.edu/amtp-proceedings
https://digitalcommons.georgiasouthern.edu/amtp-proceedings_2017?utm_source=digitalcommons.georgiasouthern.edu%2Famtp-proceedings_2017%2F42&utm_medium=PDF&utm_campaign=PDFCoverPages
https://digitalcommons.georgiasouthern.edu/amtp-proceedings_2017?utm_source=digitalcommons.georgiasouthern.edu%2Famtp-proceedings_2017%2F42&utm_medium=PDF&utm_campaign=PDFCoverPages
https://network.bepress.com/hgg/discipline/638?utm_source=digitalcommons.georgiasouthern.edu%2Famtp-proceedings_2017%2F42&utm_medium=PDF&utm_campaign=PDFCoverPages
https://digitalcommons.georgiasouthern.edu/amtp-proceedings_2017/42?utm_source=digitalcommons.georgiasouthern.edu%2Famtp-proceedings_2017%2F42&utm_medium=PDF&utm_campaign=PDFCoverPages
mailto:digitalcommons@georgiasouthern.edu


 

Association of Marketing Theory and Practice Proceedings March 2017 1 
Copyright of the Author(s) and published under a Creative Commons License Agreement  
http://creativecommons.org/licenses/by-nc-nd/3.0/us/ 

Selling Fear Across Ethnic Consumers: Modeling Emotional 
Arousal and Validating The Impact of Galvanic Skin Responses in 
Advertising 
 
Sindy Chapa 
Olivia Bravo 
Florida State University 
 
The purpose of this study is to explore how fear-appeal advertising impacts young adults in a 
multi-ethnic society. This study combines self-reported measures and a skin-galvanic 
psychological test to measure the impact that fear-appeal advertising has among ethnic groups. 
Using a one-ad experimental design, results shows significant differences among ethnic groups 
indicating that the levels of arousal evoked by a “fear-appeal” advertisement were highest across 
Asian Americans followed by Hispanic American, African-Americans, and then Non-Hispanic 
Whites. Overall, a proposed model reveals emotions outweigh attitudes toward the ad on the 
manipulation of fear-appeal advertising.  
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