
Proceedings Submission Agreement and Formatting Checklist 

☐ The submission is not currently under consideration or was published in a conference proceedings or journal.

☐ The submission may be a full paper (no page limit), or an up to 2 or 3 pages extended abstract in total.

☐ Please note that most reputable journals do not consider full papers that have been published elsewhere. 
Therefore, we strongly encourage authors to publish an extended abstract instead of a full paper in the 
proceedings.

Proceedings formatting guidelines for extended abstracts: 

☐ Use Times New Roman for the font, single-spaced within paragraphs and one line space between 
paragraphs.

☐ Margins are set at Top, Bottom, Left & Right all 1 inch.

☐ No indentation of each new paragraph.

☐ There are no page-breaks set in the document.

☐ The text of the document has NOT been set to 2-column formatting.

☐ Number the pages at the bottom right corner.

☐ All submissions must be in a Word file. Any other file format is not accepted.

☐ Tables and figures must be in an editable format and high quality print and clear.

☐ Sections of the extended abstract are in the following order:

• Title
• Author Name(s) and Affiliations
• Section title (i.e., EXTENDED ABSTRACT)
• Body with brief summary of the study
• Keywords
• References (optional)
• About the Author(s) (required).

☐ Title of paper is in bold 16pt font, upper and lower case. Return twice after title with 12 point.
☐ Author names are in bold 16pt font, upper and lower case, flush left. Author affiliation is italicized, 12 
pt font (not in bold).
☐ An extended abstract does not include a short abstract. A short abstract is required during the submission 
stage for search engine optimization.

☐ ALL text (except the titles and sub-titles) is full flush.
☐ Title of tables/figures should appear as upper and lower case, bold, 12 pt. font (E.g., Table 1. This is the 
Title of your Table), and centered. Tables are placed within the body of the paper and may include smaller 
font (Times New Roman 10 pt.). Large size tables and figures may be included in an Appendix at the end of 
the paper after the References section. 

☐ Instead of including the references, you may state "References are available upon request." Otherwise, 
references are formatted using APA 7th edition style, as seen in examples below. All URL addresses in the 
document are active with proper hyperlinks.

☐ Include DOI hyperlinks (e.g., http://doi.org...). No indentation or page break. Single-spaced. One hard 
return space between citations.

☐ About the Author’ section is to include a short paragraph of bio for each author and is required at the 
end of the extended abstract (or paper).

☐ For an example of a formatted and published extended abstract, please visit: https://
digitalcommons.georgiasouthern.edu/cgi/viewcontent.cgi?article=1003&context=amtp-
proceedings_2025



☐ Follow the steps and the formatting guidelines for an extended abstract above except for:

☐ Sections of the paper are in the following order:

• Title

• Authors Names and Affiliations

• Abstract

• Keywords

• Introduction

• Body of Paper

• References

• Appendix (if any)

• About the Author(s) (required).

☐ Major section headings are in bold 12pt font all UPPERCASE, minor section headings are in bold, 12pt
upper & lowercase.

☐ For an example of formatted and published full paper, please visit: https://
digitalcommons.georgiasouthern.edu/cgi/viewcontent.cgi?article=1003&context=amtp-proceedings_2025

Formatting Guidelines for Full Paper Submissions: 
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Copyright Notice: Authors who submit to this conference agree to the following terms:

a) Authors retain copyright over their work, while allowing the conference to place this unpublished work under a Creative Commons 
Attribution License CC BY-NC-ND 4.0, which allows others to freely access, use, and share the work, with an acknowledgement 
of the work's authorship and its initial presentation at this conference.

 b)Authors are able to waive the terms of the CC license and enter into separate, additional contractual arrangements for the non-
exclusive distribution and subsequent publication of this work (e.g., publish a revised version in a journal, post it to an institutional 
repository or publish it in a book), with an acknowledgement of its initial presentation at this conference.
c) In addition, authors are encouraged to post and share their work online (e.g., in institutional repositories or on their website) at any 
point before and after the conference.

Privacy Statement: 
The names and email addresses and other information entered in this conference site will be used exclusively for the stated purposes 
of this conference and will not be made available for any other purpose or to any other party. 
We do not collect any credit card or other payment information for persons who register for our conferences. All of our transactions 
are processed through PayPal and we are only notified of payment completion and amounts. 
This work is licensed under a Creative Commons Attribution 3.0 License.  
All conference content on this website is Copyright 2009-2025 Association of Marketing Theory and Practice. 
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